
Behavioral sciences at the Dutch financial regulator AFM1

Behavioral sciences at the 
Dutch financial regulator AFM 

Alexandra van Geen PhD
Expertise Centre, team Consumer Behavior
Dutch Authority for the Financial Markets (AFM)

alexandra.van.geen@afm.nl

6-7-2021

mailto:Wilte.Zijlstra@afm.nl


6-7-2021Behavioral sciences at the Dutch financial regulator AFM

Mission

The AFM is committed to 

promoting fair and transparent 

financial markets.

As an independent market 

conduct authority, we contribute 

to a sustainable financial 

system and prosperity in the 

Netherlands.
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Organisation
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1 Autonomous projects
2 Joint projects
3 Consultancy

Consumer Behavior Team:
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The Consumer Behaviour Team aims to
improve consumers financial well-being
by applying behavioural science insights and methods

We identify and understand risks for consumers

We encourage financial services companies to use a realistic
customer profile when designing their products, information 
and distribution (collectively, their choice architecture)

We provide and support the behavioural science
perpsective in AFM supervision

We add the behavioural science perspective to policy in 
both the Netherlands and Europe

www.afm.nl/cg

http://www.afm.nl/cg


Behavioral interventions
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http://papers.ssrn.com/sol3/papers.cfm?abstract_id=2499658

• Choice architecture
• Libertarian paternalism

Behavioral insights and experiments at the Dutch financial regulator AFM 

http://papers.ssrn.com/sol3/papers.cfm?abstract_id=2499658


Cost and benefits of interventions



Test, Learn, Adapt
With Randomised Controlled Trials
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https://www.gov.uk/government/publications/test-learn-adapt-developing-public-policy-with-randomised-controlled-trials

https://www.gov.uk/government/publications/test-learn-adapt-developing-public-policy-with-randomised-controlled-trials


Intention ≠ behavior
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Choi J, Laibson D, Madrian B, Metrick A. (2006) Saving for Retirement on the Path of Least Resistance. In: McCaffrey E, Slemrod J 
Behavioral Public Finance: Toward a New Agenda. New York: Russell Sage Foundation; 2006 p. 304-351 

≠
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http://scholar.harvard.edu/files/laibson/files/saving_for_retirement_on_the_path_of_least_resistance.pdf?m=1360041280


Experimental studies
Pensions
• Prefilling pension choices [online survey]

Consumer credit
• Does the credit warning work? [field experiment]
• Prefill Income & expenditures for telephone credit 

eligibility [field experiment]
• Default effects in consumer credit [field experiment]
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Preselecting pension choices

• Online experiment N=1.583 employees

• Hypothetical choice to:
• Temporarily stop paying pension premium (1-3-5 years) 
• Temporarily pay extra pension premium (1-3-5 years) 

• Randomised controlled trial
• Active choice (no prefill)
• Nudge (one choice already prefilled)

• Couple with administrative data
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~40% 
chose 

change



Effect of order:
What’s asked first; chosen more often
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Prefilled choice
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Active choice
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Effects of prefilling
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People don’t choose what is optimal
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Two types of “incorrect” choices

Sensible/Should (subjective!)

W
a
n
ts

Not sensible

to choose stop

Could be sensible

to choose stop

Does NOT

choose Stop
“Correct” ”Incorrect”

Does

choose Stop “Incorrect” “Correct”
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https://www.afm.nl/nl-nl/nieuws/2018/sep/keuzevrijheid-pensioendeelnemers

https://www.afm.nl/nl-nl/nieuws/2018/sep/keuzevrijheid-pensioendeelnemers


Watch out! 
Borrowing money costs money
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5,70

5,69
aantal pagina's

Geen kredietwaarschuwing
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random 
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95% betrouwbaarheidsinterval

N=226

N=217

€ 9.630 

€ 8.803 
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38,5%
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Does the credit warning work?

Our RCT found no evidence for an effect on: 

• Number of pages people visit

• How many website visitors apply for a loan

• How many applications are accepted

• Requested loan amount
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https://www.afm.nl/nl-nl/professionals/nieuws/2009/dec/kredietwaarschuwingszin-succes

2009: “success”

2016: “no immediate effect”

https://www.afm.nl/nl-nl/professionals/nieuws/2016/dec/geld-lenen-geen-effect

https://www.afm.nl/nl-nl/professionals/nieuws/2009/dec/kredietwaarschuwingszin-succes
https://www.afm.nl/nl-nl/professionals/nieuws/2016/dec/geld-lenen-geen-effect


Online phone credit application
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Experimental setup
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N=1.204

N=1.342

Sample from 15 June 2017 – 17 July 2017
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Effects of prefilling on
Expenses & Income
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Expenses (housing costs) Income
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Expenses (housing costs) Income
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Conclusions

• Prefilling has large effect (~20 %-points shift)

• Shift seems more “strategic” than “lazy”

• Danger of overindebtness & level playing field: AFM asked
Telecom-providers to stop prefilling
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All Telco’s stopped prefilling
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https://www.afm.nl/nl-nl/nieuws/2018/mrt/vooraf-ingevulde-bedragen-kredietwaardigheidstoets

https://www.afm.nl/nl-nl/nieuws/2018/mrt/vooraf-ingevulde-bedragen-kredietwaardigheidstoets


Field experiment on consumer credit

Consumer credit in the Netherlands totals

€9.6 billion

18%
of Dutch households have consumer credit

28 Behavioral insights and experiments at the Dutch financial regulator AFM 







Experiment 1



Experiment 2



Experiment 3



Requested loan amounts



Anchor €5000 Active choice (B)

Experiment 1: Default loan amount
Active choice (A)Anchor €9000



N = 3,754





Experiment 2: Default repayment percentage

Anchor 2% Anchor 3% Anchor 4% Active choice



N = 6,162





Who is most likely to choose the
default?
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Experiment 3
How much can you repay

monthly?
In how many months would you

like to repay?
What is the maximum amount you
are willing to spend on your loan?





Conclusions

Defaults
Stronger effect for repayment amount than loan amount
Affects people in vulnerable financial positions more strongly

Asking for repayment term
Longer repayment terms

Asking for total costs
Shorter repayment terms but fewer applications



Read more: AFM and the 
application of behavioral insights 
www.afm.nl/cg >>
Publicaties & 
scroll down
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http://www.afm.nl/cg


Read more: AFM Trend Monitor 2021
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